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We’re building a better newspaper 
to better serve our readers and advertisers!
The Sumter Item is locally owned and run. We’re part of 
this community and we believe in Sumter. 

News, information and advertising are vital services 
for the growth and future of the region, so for the past 
several months and throughout 2014, we’ve been 
reinvesting in your newspaper.

We’ve hired more staff to improve our content. We’ve 
improved visuals and typography, and freshened our 
branding. And we’re building a new and better web site. 

Our content will be more visual, more actionable and 
more engaging — and that makes The Item an even 
better vehicle to help you grow your business.

Wider columns: Better for readers  
and better for your message

We’ve changed the sizes of 
our columns and advertising, 

both in print and online. 
And we’re offering more 

targeted advertising options 
to improve the effectiveness 

of even our least expensive 
advertising options.

One of our biggest changes is 
a shift from six to five columns. 

Why did we do that?
Research shows that reading 

wider columns of text is easier 
and faster. So we believe our 

readers will be able to read more 
of our content and will spend more 
time on each page with wider, 

easer-to-read columns of text.
Wider columns also mean bigger 

ads throughout the paper, with 
more room for bigger photos and 
headlines. The biggest factor in ad 
effectiveness is size: The bigger the 

ad, the higher the readership and 
response. Bigger headlines and 
photos also drive more readership.

And rather than selling by the 
inch, we’ve created a series of 26 
ad options grouped into five broad 
types — Dominance, Identity, 
Impression, Premium A1 and 
Awareness — that offer a wide 
range of prices and shapes at fixed 
prices. These “modular” ad sizes can 
stack evenly and neatly on our pages, 
offering a less cluttered environment 
for your advertising message. 

Research shows that cleaner, 
more organized pages get higher 
readership and encourage our 
audience to spend more time on 
each page — which means more 
time with your message.

New widths and ad sizes are easier 
to understand and better for your 
message.

Our improved Sumter Item  
will deliver better results for you!

See more 

from 
the Lee 
County 
Cotton 
Festival 
inside
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MOSTLY SUNNY
Excellent weather with passing clouds 

and sunshine in the day; partly cloudy 

and cool throughout the night.
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Weapons concord 

temporarily stems 

military response

THE ASSOCIATED PRESS

U.S. Secretary of State John Kerry, left, 

speaks with Russian Foreign Minister Sergey 

Lavrov during a news conference in Geneva, 

Switzerland, on Saturday.

GENEVA (AP) — A diplomatic 

breakthrough Saturday on securing 

and destroying Syria’s chemical weap-

ons stockpile averted the threat of U.S. 

military action for the moment and 

could swing momentum toward end-

ing a horrific civil war.

Marathon negotiations between U.S. 

and Russian diplomats at a Geneva 

hotel produced a sweeping agreement 

that will require one of the most ambi-

tious arms-control efforts in history.

The deal involves making an inven-

tory and seizing all components of Syr-

ia’s chemical weapons program and 

imposing penalties if President Bashar 

Assad’s government fails to comply 

with the terms.

After days of intense day-and-night 

negotiations between U.S. Secretary of 

State John Kerry and Russian Foreign 

Minister Sergey Lavrov and their teams, 

the two powers announced they had a 

framework for ridding the world of Syria’s 

chemicals weapons.

The U.S. says Assad used them in an 

This year, the South Carolina Cotton Museum teamed up with the 

Lee County Chamber of Commerce to present the 

Lee County Cotton Festival on Saturday. 

The event included a Coca-Cola 5K Walk in the 

morning, a parade through downtown Bishop-

ville, food vendors, rides 

and more.

BELOW: Creatures from Scream Acres 

march in the parade Saturday.

LEFT: The Lizardman made an 

appearance on the Harry & Harry 

Where is your penny going?

BY BRISTOW MARCHANT

bmarchant@theitem.com

Sumter County voters, if 

all goes according to plan 

next year, will be asked to 

pay a little something 

extra for a list of new 

county projects, address-

ing everything from infra-

structure improvements to 

quality-of-life concerns.

This week, Sumter 

County Council took the 

first steps toward putting a 

question on the ballot for 

November 2014, asking 

voters to approve by refer-

endum a seven-year ex-

tension of the county’s 

capital penny sales tax.

An ad hoc committee 

was named at Tuesday’s 

county council meeting to 

begin collecting commu-

nity feedback about the 

proposal and how differ-

ent groups would like to 

see the extended sales tax 

spent.

Local figures discuss reach, future of 1-cent tax

U.S. strike 
on Syria 
averted 

SEE SYRIA, PAGE A9

SEE PENNY TAX, PAGE A9

First Baptist of Sumter celebrates 200 years

BY JADE ANDERSON

janderson@theitem.com

First Baptist Church of Sumter 

has served the community for the 

past 200 years.

“We come out of a goodly heri-

tage,” said Sue Pitts, co-chairwom-

an of the Bicentennial Committee. 

The second co-chairwoman is 

Sandra Wallace.

The festivities took two years to 

plan. Now the committee is ready 

to invite others to join in the cele-

bration. The theme is “Oh God, 

Our Help in Ages Past.” 

“All was not wonderful sweet-

ness and light, but through God’s 

grace, we survived it all,” Pitts 

said.
The church has been celebrat-

ing all year, starting with a heri-

tage tea for women in the church 

in the spring, a tour of the mother 

church — the Baptist Church of 

the High Hills of Santee — and a 

children’s musical program.

Another tour of High Hills is 

scheduled for Sept. 22, and events 

will take place throughout Octo-

ber, culminating in Celebration 

Sunday on Oct. 20. That event will 

include guided tours of the new 

history and archives room as well 

as the collection of items for a 

time capsule to be opened in 

2063, and a luncheon. Documents 

on display will include items such 

as articles of incorporation, hand-

written minutes, bills for the coal 

that was once used to heat the 

SEE 200 YEARS, PAGE A7

MAKING UP FOR LOST GROUND

ALABAMA CRIMSON TIDE

SOUTH CAROLINA GAMECOCKS

MISSISSIPPI REBELS

KENTUCKY WILDCATS

FLORIDA GATORS

ARKANSAS RAZORBACKS

AUBURN TIGERS

GEORGIA BULLDOGS

TENNESSEE VOLUNTEERS

VANDERBILT COMMODORES

LSU TIGERS

MISSISSIPPI STATE BULLDOGS

MISSOURI TIGERS

TEXAS A&M AGGIES 

NCAA SEC LOGOS 081613: Team logos and helmets for the Southeastern Conference; 1c x 1 inches; 
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Gamecocks look to 

rebound from 

Georgia loss with

win against

Vanderbilt B1
Couple opens 

assisted living center 

in Bishopville

A2

Workout Anytime opens new gym in Sumter D1

Weapons concord temporarily stems U.S. action

GENEVA (AP) — A diplomatic 
breakthrough Saturday on se-
curing and destroying Syria’s 
chemical weapons stockpile 
averted the threat of U.S. mili-
tary action for the moment and 
could swing momentum toward 
ending a horrific civil war.Marathon negotiations be-

tween U.S. and Russian diplo-
mats at a Geneva hotel produced 
a sweeping agreement that will 
require one of the most ambi-
tious arms-control efforts in his-
tory.

The deal involves making an 

inventory and seizing all compo-
nents of Syria’s chemical weap-
ons program and imposing pen-
alties if President Bashar Assad’s 
government fails to comply with 
the terms.

After days of intense day-and-
night negotiations between U.S. 
Secretary of State John Kerry and 
Russian Foreign Minister Sergey 
Lavrov and their teams, the two 
powers announced they had a 
framework for ridding the world of 
Syria’s chemicals weapons.

Where is your penny tax going?

BY BRISTOW MARCHANTbmarchant@theitem.com
Sumter County voters, if all 

goes according to plan next 
year, will be asked to pay a lit-
tle something extra for a list of 
new county projects, address-
ing everything from infrastruc-
ture improvements to quality-
of-life concerns.This week, Sumter County 

Council took the first steps to-
ward putting a question on the 
ballot for November 2014, ask-
ing voters to approve by refer-
endum a seven-year extension 
of the county’s capital penny 
sales tax.

An ad hoc committee was 
named at Tuesday’s county 
council meeting to begin col-
lecting community feedback 
about the proposal and how 
different groups would like to 
see the extended sales tax spent.Council Chairman Larry 

Blanding will chair the commit-
tee, which will also include council members Charles Edens 

and Vivian Fleming-McGhaney.“The next step is to follow the 
same process as last time,” Blan-
ding said. “There will be a six-
member commission as the law 
requires to suggest projects back 
to council. They should get a list 
of projects to us next year.”Still in its early stages, the pro-

posal would prolong the Penny 
for Progress sales tax voted ini-
tially approved in 2008. In the 
more than four years the tax has 
been collected, more than $48 
million has been spent on doz-
ens of different projects. But sev-
eral other projects still need to 
be completed before the tax’s 
sunset date of April 30, 2016, and 
county officials admit the tax hasn’t collected as much reve-

nue as expected.

Local figures discuss reach and future  of 1-cent tax

Military strike is averted 

SEE SYRIA, PAGE A9Fun for all at the Festival!

PHOTOS BY KEITH GEDAMKE / SPECIAL TO THE ITEM

Jaton Rump, 11, and his brother Malachi Orozco, 5, try to give their father a high five while riding one of the rides at 

the Lee County Cotton Festival on Saturday. SEE MORE PICTURES ON PAGE A4.
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Making up for  lost ground Gamecocks rebound with  win against Vanderbilt  B1

SERVING SOUTH CAROLINA SINCE OCTOBER 15, 1894

THE ASSOCIATED PRESS
U.S. Secretary of State John Kerry, 
left, worked with Russian Foreign 
Minister Sergey Lavrov on the 
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Celebrating 200 years: ‘Through God’s grace, we survived it all’
BY JADE ANDERSONjanderson@theitem.com

First Baptist Church of Sumter has served the com-
munity for the past 200 

years.
“We come out of a goodly 

heritage,” said Sue Pitts, co-
chairwoman of the Bicenten-
nial Committee. The second co-chairwom-

an is Sandra Wallace.The festivities took two years to plan. Now the com-
mittee is ready to invite oth-
ers to join in the celebration. 
The theme is “Oh God, Our 
Help in Ages Past.” “All was not wonderful 

sweetness and light, but through God’s grace, we sur-
vived it all,” Pitts said.The church has been cele-

brating all year, starting with 
a heritage tea for women in 
the church in the spring, a 
tour of the mother church — 
the Baptist Church of the High Hills of Santee — and a 

children’s musical program.Another tour of High Hills 
is scheduled for Sept. 22, and events will take place 

throughout October, culmi-
nating in Celebration Sun-day on Oct. 20. That event 

will include guided tours of 
the new history and archives 
room as well as the collec-tion of items for a time cap-

sule to be opened in 2063, 
and a luncheon. Documents 
on display will include items 
such as articles of incorpora-
tion, handwritten minutes, 

SEE 200 YEARS, PAGE A7

HISTORICAL HIGHLIGHTS1813 A group of Sumterville townsfolk attending the Baptist Church of the High Hills of Santee 
broke off to form their own wor-ship group that would become First Baptist of Sumter. 1818 Work began on a simple wooden meeting house that served this group as well as area Presbyterians and Methodists SEE HISTORY, PAGE A7

Festivities begin for the First Baptist Church of Sumter’s bicentennial

SEE PENNY TAX, PAGE A9
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DEATHS

BRISTOW MARCHANTbmarchant@theitem.com

A Sumter man has been 
charged with child neglect 
after reportedly locking his 
child out of the house.Cornelius Deon Andrews, 

42, of 40 Wagon Circle, was 
arrested Friday after a sher-
iff’s deputy reportedly found 

his 14-year-old son wandering the neighbor-hood in the 300 block of Pioneer Drive off U.S. 15 South.
On Sept. 19, deputies found the young 

man after reportedly being 
alerted to the situation by a 

school bus driver. The boy 
told the officer his parents 
had locked him out of the 
house as part of his punish-
ment. According to a report 
for the sheriff ’s office, the 
child was “very sweaty” and 
said he had not eaten since 
early that morning when he 
was locked out of the house 
before his parents went to 

work. He spoke to the depu-
ty about 5 p.m.The child said he walked 

around the neighborhood 
until someone came home 
to let him in. He was told 
that if he got too hot or it 
started to rain, he could go 
in a shed in his grandmoth-
er’s yard, and if he needed 
to use the bathroom, he 

could go in the bushes. The 
punishment had reportedly 
been ongoing for about 
three days.The Department of Social 

Services was notified of the sit-
uation, and the teen was 
placed into protective custody.Reach Bristow Marchant at 

(803) 774-1272.
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Local
homesselling
quicker 

BY BRADEN BUNCHbbunch@theitem.com

The amount of time it 
takes to sell a home in 
Sumter is finally starting 
to drop.

After months of im-
proving market condi-
tions with increased sales and sales prices, 

the South Carolina Real-
tors report the glut of 
homes available in Sum-
ter is finally starting to 
dwindle enough to make 
homes move on the market at a faster rate. According to the Real-

tors, houses sold in Sumter last month had 
been on the market roughly five-and-a-half 

months, which was about two weeks shorter 
than houses sold in Sep-
tember 2012. And the 
median price for those 
homes sold last month 
was $136,000, roughly 
the same as a year ago.This comes as total 

home sales in Sumter 
were up some 22 percent 
in September when compared to a year ago. 

This continues a trend of 
several months, as sales 
in Sumter are up more 
than 20 percent in 2013, 
as more than 160 addi-
tional homes have been 
sold so far this year when compared to last 

year. 
Housing markets are 

improving across South 
Carolina, as the number 
of homes sold statewide 
is also up by more than 
20 percent so far this year.

“There’s some evi-dence that it’s not just 
first-time home buyers 
fueling the recovery. Move-up buyers are also 

pulling their weight,” the 
Realtors said in their re-
port releasing the fig-ures. “Some baby boom-

PHOTO OVERLINE

NATION: Tom Foley, former 
U.S. House speaker dies  A6

Reports: Child locked out of home
ANDREWS

Wilson

standalone sports photo

Getting your business more exposure online and in print
Our combined print and online audience 
is larger than ever in our history. And we 
know it’s important for your message to 
appear in both for maximum reach and 
effectiveness.

Beginning in 2014, every print ad will 
be showcased online, providing a web 
presence for your business. Many of our 
print packages will also include web ad 
components. And we’ll continue to offer 

high-profile web advertising options.
Growing your audience, reach and 

effectiveness in print and online — it’s 
all part of doing a better job for you, our 
community and our readers.



1 2 43

IMPRESSION

1/4 horizontal 1/4 vertical 1/4 tall One-column

9.95" wide x  
6" tall

5.92" wide x  
8" tall

3.90" wide x  
12" tall

1.87" wide x  
20.75" tall

$455 $365 $365 $320

IDENTITY

1/2 horizontal 1/2 vertical 1/2 corner Two-column

9.95" wide x  
10" tall

5.92" wide x  
16" tall

7.93" wide x  
12" tall

3.90" wide x  
20.75" tall

$750 $725 $725 $630

1 2 43

PREMIUM A1

1/8 tall 1/8 corner 1/8 cube 1/8 vertical Banner 1/16 cube 1/16 horiz 1/16 vertical Spot Block

3.90" wide x  
8" tall

5.92" wide x  
4" tall

3.90" wide x  
6" tall

1.87" wide x  
12" tall

9.95" wide x  
2" tall

3.90" wide x 
4" tall

5.92" wide x 
2" tall

1.87" wide x  
6" tall

3.90" wide x 
2" tall

1.87" wide x  
2" tall

$250 $190 $190 $190 $155 $130 $100 $100 $66.50 $34

AWARENESS
1 2 43 5 6 7 98 10

DOMINANCE

Full page Four-column 3/4 page 2/3 page Three-column

9.95" wide x 
20.75" tall

7.93" wide x 
20.75" tall

9.95" wide x  
16" tall

7.93" wide x  
16" tall

5.92" wide x  
20.75" tall

$1,550 $1,245 $1,200 $960 $935

1 2 43 5

WEB ADVERTISING
TheItem.com accepts tile (300x250 
pixels), leaderboard (728x90) and 
banner ads (468x60). We expect to 
offer additional sizes and options 
when our new web site premieres in 
the first quarter. 

Ad positions are available as “run 
of site” or they can be targeted to 
specific sections or topic areas. 
Advertising on our home page 
carries a premium rate. 

Beginning early next year, all print 
advertising will also be displayed 
online – both through our e-edition 
and via a new, online ad display 
system.

2014 is a great time to get your 
message online and take advantage 
of our improved web search, 
content and display. Contact your 
sales representative today for more 
information!

Our new “ad alert” option 
lets you promote your ad 
inside the paper on page 
one, just like we promote 
stories inside. 

This special new format 
helps make sure everyone 
sees your message. 
(Available only to 
Dominance, Identity and 
Impression advertisers.)

*Includes color

1 32

Page 1 ear Page 1 ad alert Page 1 banner

2.71" wide x 
1.92" tall

2.71" wide x 
1.92" tall

9.95" wide x  
2" tall

$325 $225 $400

Color Charges: 
1/4 page ad or larger $175 • Smaller than a quarter page $75

Discounts for pickups during a 7 day period:
2nd run 15% Off • 3rd run 20% Off • 4th run 25% Off



ACCEPTANCE
All advertising is accepted and pub-
lished with the understanding that 
the agency or advertiser is authorized 
to publish the contents and subject 
matter of the advertisement. The 
agency or advertiser will indemnify 
and hold the publisher harmless from 
any loss or expense resulting from 
claims or lawsuits for defamation, 
libel, violation of rights of privacy, 
plagiarism or copyright infringemnet 
resulting from the publication of such 
advertising. The publisher reserves 
the right to reject ads that are deemed 
inappropriate.

LIABILTY
While every effort will be made to 
ensure accuracy in reproduction or 
production of advertisements, the 
publisher will not be liable for slight 
changes, variations in color, or typo-
graphical errors that do not substan-
tially lessen the value of an advertise-
ment. The publisher shall not be liable 
for any other errors appearing in an 
advertisement unless the publisher 
receives corrected copy before the 
copy deadline with corrections plainly 
noted. In the event of an error in an 
advertisement in which the publisher 
is liable, the liability shall be limited 
to republishing the advertisement. 
Advertisers and agencies forwarding 
orders that contain incorrect rates 
or conditions are advised that the 
advertising solicited will be inserted 
and charged correctly at the regular 
schedule of rates and conditions in 
force at that time.

For all ads not created by The Item, 
while every effort wil be made to 
ensure high-quality reproduction in 
print, it is ultimately the responsibility 
of the ad creator to send a useable 
high-resolution file with all correct in-
formation. Therefore, The Item will not 
be held liable for poor reproduction 
quality of ads due to low resolution, 
incomplete or corrupted files submit-
ted by clients or their agents.

POSITION REQUEST
The Item attempts to honor adver-
tiser requests for position. However, 
there is no guarantee of position or 
section placement and no credits are 
extended when position requests are 
not honored.

PROOFS
Proofs can only be provided on re-
quest when original copy is received 
24 hours prior to deadline. Proofs 
are available on ads in excess of 15 
column inches and are for corrections 
of errors only. Corrections must be 
made in writing and initialed by the 
advertiser. Changes or repositioning 
of copy after initial composition other 
than for errors will be charged at $30 
per hour (minimum charge $15) and 
only without delay of the press run. 

SPECIAL SERVICES
Rates include ad creation, printing 
and distribution only. If additional 
services such as logo design, photo 
retouching, photography or design for 
other media are needed, these ser-
vices are available for additional fees. 
Ask your Item sales representative for 
details.

Materials guidelines
Email your 300 dpi, CMYK files to 
graphics@theitem.com. Files may also be submitted 
on CD, DVD or flash drive. Ads submitted electroni-
cally must be 300 dpi.

Acceptable file formats include PDF (preferred), EPS, 
TIFF or JPEG. 

Advertising deadlines
PUBLICATION DAY DEADLINE
Tuesday Thursday 11 a.m.
Wednesday Friday 11 a.m.
Thursday Monday 11 a.m.
Friday Tuesday 11 a.m.
Saturday Wednesday 11 a.m.
Sunday Wednesday 2 p.m.

Preprinted inserts
                 1-12 per year      13–52 per year       53+plus
Up to 24 pages $47  $42 $38
26 pages and up $53 $47 $42

20 North MagNolia Street, SuMter, South CaroliNa 29150
(803) 774-1200   •   www.theitem.com

Publication dates
The Item is published Tuesdays through  
Sundays. We do not publish Mondays.  
We also do not publish Thanksgiving Day, Christmas 
Day, New Year’s Day or July 4th, unless it falls on a 
Sunday

Materials and deadlines

•  Available Insertion Days: Wednesday, Friday and 
Sunday

•  Advertisers should schedule preprints at least 
15 business days in advance of the insertion 
date. Preprints must arrive at our plant at least 
10 business days before the scheduled insertion 
date.

•  Preprint rates may be changed upon 30 days no-
tice. The Item prints 12,000 on Wednesdays and 
Sundays, and about 1,000 fewer on other days. 
Insert quantities should allow for 5% waste.

•  Super Monday Circulation 10,000. Quantities 
should allow for 5% waste. 

For more information about inserts, please 
contact: Angela Gordy at 803-774-1236
SHIP INSERTS TO: 
The Post & Courier
Attn: Fred Wahl
134 Columbus Street • Charleston, SC 29403
843-937-5907
Receiving hours:  
Monday–Friday 8 a.m. – 4:30 p.m.

Annual Publications 
January
Iris Bridal Guide 
Lakeside 
Fix It Guide 
February Wrapper

February
March Wrapper

March
Spring Home & Garden 
Lakeside 
Chamber Guide 
April Wrapper

April
May Wrapper

May
Summertime 
Lakeside 
June Wrapper
Guide to the Iris Fest

June
Readers’ Choice 
July Wrapper

July
Savvy Senior 

Lakeside 
August Wrapper

August
Back to School 
Football 
September Wrapper

September
Fall Fix-Up 
Lakeside 
October Wrapper

October
Health Matters 

Extraordinary Women 
November Wrapper

November
Parade of Shops 
Iris Gift Guide 
Lakeside 
Thanksgiving Wrapper 
December Wrapper

December
January Wrapper

We know your advertising investment is important 
and that producing ads can be challenging. Whatev-
er you need, remember our sales professionals are 
here to help you!

Jack Osteen  
editor aNd PubliSher

Jack@theitem.com  
(803) 774-1238

Waverly Williams  
SaleS MaNager

waverly@theitem.com 
(803) 774-1237

Gail Mathis 
ClareNdoN bureau MaNager

gail@theitem-clarendonsun.com 
(803) 464-1157

Mark Pekuri  
mark@theitem.com  

(803) 774-1274

Paige Macloskie  
paige@theitem.com  

(803) 774-1278

Karen Cave  
karen@theitem.com  

(803) 774-1242


